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Social Media is. . . 



Social Media is. . .  

                   

  Social 



Source: anchorandveilphotography.com 

http://anchorandveilphotography.com/how-technology-has-changed-pope-election-2005-compared-to-2013/








“The rise of social media is arguably 

the fastest paradigm shift in 

communication humankind has ever 

experienced.” 

Source: Tweep-e-licious  





“Social media technologies take on many different 

forms including blogs, business networks , enterprise 

social networks, forums, microblogs, photo sharing, 

products/services review, social bookmarking, social 

gaming, social networks, video sharing and virtual 

worlds.” 

http://en.wikipedia.org/wiki/Social_media 



Who is Your Customer? 



Where are Your Customers? 



Let’s Talk About #hashtags 

 





936 million daily users  

source: facebook.com 
 

Facebook 



 

 

 

798 million mobile daily active users 

 

Approx 82.8% users are outside US 

 

Skewed towards women 

 

48% of 18-34 yr olds check FB when they wake up 

 

Average user has 130 FB friends 

 

Is connected to 80 pages, groups & events 

 

 

 

 

 

 
http://www.statisticbrain.com/facebook-statistics/ 



source: http://instagram.com 

Owned by Facebook 

 

300 million monthly active users 

 

70% outside US 

 

70 million photos per day 

 

18-29 yr  

 

Slightly more women 



Pinterest (pronounced Pin-trest) is 

an online pinboard to organise & 

share what inspires you. It’s a social 

media network with boards of 

people’s favourite things. 

 

source: http://www.whiteglovesocialmedia.com/social-media-marketing-about-pinterest/#.Uj6JsBbtHJA 



“Creative community of more 

than 100 million people” 

Source: business.pinterest.com 



http://sproutsocial.com/insights/pinterest-statistics/ 

71% of Pinterest’s 

72.5 million users 

are women  



The number of searches on 

Pinterest has grown 81% in the 

last year! 

Source: Pinterest 



Source: Pinterest 



41% of people who purchased 

something said that they hadn’t 

even thought about buying it or 

something like it until they saw it on 

line. 

source: http://www.whiteglovesocialmedia.com/social-media-marketing-about-pinterest/#.Uj6JsBbtHJA 



Why Use Social for 

Business? 



Product Development 



R&D 



Customer Service 





Special Offers & 
Deals 

Last Minute 

Availability 



Consumer Perspective 



Recruitment 



Sales 



ROI 
"I think its hard to gauge ROI on social media, its just not like 

traditional advertising.  

 

But the world has changed and the old "word of mouth" is now 

playing out on social media on a massive scale. 

  

Anecdotally we know social media is working for us, and well 

worth the time and money invested. 

 

There's no better way to reach a targeted audience who will 

receptive to our message.  

 

Also, when we cross-post such as with The Legendary Pacific 

Coast, we get additional power in our reach."  

NSW Tourism Operator 



What Is Your Social Content Strategy? 



Listen 



Conversational 







Informative 





Entertainment 







Business 







Facebook for Business 



Instagram for Business 



Pinterest for Business 



Social Media Best Practice 





Social Media Policy 

Community Guidelines 

AAAC 

Listen 

Monitor Conversations 

Encourage Feedback 

When to delete/hide 

Give credit 

Offline Social 

Respond 

 

Best Practice Checklist 



Respond 

100% 



Create Experiences Worth Sharing 

(+ve) 



Time saver tips 

Is the recommended amount of time in order to 

get the results you want 

Between 5 - 12 hours per week  

to social media  



Day  Date  Time  Platform Theme / Topic Links, CTA, Hashtags 

S 1/8 6:45am Facebook  

 

Need a short 

break? Here’s a 

remedy…. 

www.webpage.com 

Bit.ly or Hootsuite 

#IWannaGo 

8:00am Twitter Retweets & 

engagement 

Locality Hashtags 

#WA #Perth 

5:45pm Instagram Weekend antics 

photo 

#Weekend #Travel 

#Instatravel #Foodie 

#Beachlife #ThisIsWA 

S 2/8 7:10am Google+  Traveller tips Link to webpage / 

blog #Travel 

#Australia 

Example Content Calendar 

Time savers 

http://www.webpage.com


Time savers 

Hootsuite 

Feedly 

Google Alerts 

  

Image editing: 
 

Canva 

Pinwords 

Photopin 

PicMonkey 

Phonto App 

Listening & 

Content: 

http://www.pinwords.com


• Content Curation 

• Pinterest 

• Google+ 

• Twitter  

• Live Video Streaming – Meerkat & 
Periscope 

 

Other 

Time savers 



Follow each 
platform’s  

official page 
for 

benchmarking 
and keeping 

abreast of 
updates to the 

platform 

 

Time savers 



Top 10 Essentials to Boost Your Social 

1. Objectives, target market, brand voice 

2. Time budget & calendar 

3. Storytelling 

4. Touch points & offline collateral 

5. Respond & engage 

6. Icons - include all, positioning 

7. Social icons link correctly 

8. Autofeed 

9. Brand consistency / post consistency 

10. #hashtags 

 



Resources 

• Groundswell – Charlene Li & Josh 

Bernoff 

• Mashable Blog – www.mashable.com 

• ATDW ekit/Tourism Tribe 

• YouTube & Google 

•   Talk Social Media 

http://www.mashable.com
http://www.mashable.com
http://www.mashable.com
http://www.mashable.com
http://www.mashable.com




Thank you 

Prue Pike 

@TalkSM 

prue@talksm.com.au 

0421 328 927 

 

 


